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Volume II	  
The History of the Book in the West: 
1455–1700
Edited by Ian Gadd, Bath Spa University, UK

The  essays in this volume cover the crucial period that 
saw the growth and consolidation of the printed book 
as a significant feature of Western European culture 
and society, following the development of moveable 
type by Johann Gutenberg. Written by leading scholars 
during the past five decades, the articles cover 
topics such as typography, economics, regulation, 
bookselling, and reading practices. 	

Contents and contributors include: 

Introduction; 

Part I Typography:  
Temporary matrices and elemental punches in Gutenberg’s DK type,  
	 Blaise Agüera y Arcas  
The Aldine italic,  
	 Nicolas Barker. 

Part II The Impact of Print:  
Some conjectures about the impact of printing on Western society and thought:  
a preliminary report,  
	 Elizabeth L. Eisenstein  
The importance of being printed,  
	 Anthony T. Grafton  
The Roman Inquisition and the Venetian press 1540–1605,  
	 Paul F. Grendler  
Printing at the dawn of the sixteenth century,  
	 Jean-François Gilmont  
The Reformation and the book: a reconsideration,  
	 Andrew Pettegree and Matthew Hall  
Orality lost: text and voice in the sixteenth and seventeenth centuries,  
	 Roger Chartier. 

Part III Practice:  
A trade union in sixteenth-century France,  
	 Natalie Zemon Davis  
Inquisitional trials and printing-workers in sixteenth-century Spain,  
	 Clive Griffin  
Printers of the mind: some notes on bibliographical theories and printing-house 
practices,  
	 D.F. McKenzie. 

Part IV Selling:  
‘Omnium totius orbis emporiorum compendium’: the Frankfurt book fair in the early 
modern period,  
	 John L. Flood 
The market for scholarly books and conceptions of genre in Northern Europe, 
1570–1630,  
	 Ian Maclean  
Bibliographical note: the survival and loss rates of Psalms, ABCs, Psalters and 
Primers from the Stationers’ stock 1660–1700,  
	 John Barnard. 

Part V: Reading: 
The impact of the early printed page on the history of reading,  
	 Paul Saenger  
‘Studied for action’: how Gabriel Harvey read his Livy,  
	 Lisa Jardine and Anthony Grafton  
Books as totems in seventeenth-century England and New England,  
	 David Cressy  
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Volume I  
The History of the Book in the 
West: 400AD–1455
Edited by Jane Roberts and Pamela Robinson, 
both at Institute of English Studies,  
University of London, UK	

This selection of papers by major scholars provides 
an introduction to the history of the book in the 
West from late Antiquity to the publication of the 
Gutenberg Bible and the beginning of the print 
revolution. The collection includes wide-ranging 
papers on handwriting and the physical make-up of 
the book, the ‘look’ of the book, and scribes, readers and the availability of books. 
The editors’ introduction provides an overview of the medieval book.	

Contents and contributors:  
Introduction; 

Part I Introductory:  
Aspects of palaeography,  
	 T. Julian Brown  
The bibliography of the manuscript-book,  
	 G.S. Ivy. 

Part II The Look of the Book:  
From ‘above top line’ to ‘below top line’: a change in scribal practice,  
	 N.R. Ker  
The circulation of glossed books of the Bible,  
	 Christopher de Hamel  
The influence of the concepts of ordinatio and compilatio on the development of the 
book,  
	 M.B. Parkes  
The ‘booklet’: a self-contained unit in composite manuscripts,  
	 P.R. Robinson 
Describing medieval bookbindings,  
	 Graham Pollard. 

Part III Copying, Dissemination and Readership:  
The preconditions for Caroline minuscule,  
	 David Ganz  
How fast did scribes write? Evidence from Romanesque manuscripts,  
	 Michael Gullick  
French Bibles c.1200–30: a new look at the origins of the Paris Bible,  
	 Laura Light  
University jurisdiction over the booktrade: the family of Guillaume de Sens,  
	 R.H. and M.A. Rouse  
Printing, mass communication, and religious reformation: the Middle Ages and 
after,  
	 David d’Avray 
The Book of Hours,  
	 Roger S. Wieck  
The production of copies of the Canterbury Tales and the Confessio Amantis in the 
early fifteenth century,  
	 A.I. Doyle and M.B. Parkes  
A new type of book for a new type of reader: the emergence of paper in vernacular 
book production,  
	 Erik Kwakkel 
Vespasiano da Bisticci as producer of classical manuscripts in fifteenth-century 
Florence,  
	 Albinia C. de la Mare  
Literacy, reading and writing in the medieval West,  
	 Charles F. Briggs  
Regulations for the operation of a medieval library,  
	 Robert D. Taylor-Vaisey.  
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Volume III  
The History of the Book in the West: 
1700–1800
Edited by Eleanor F. Shevlin, West Chester 
University of Pennsylvania, USA		

The articles in this volume highlight the developments 
in the history of the book in the eighteenth century: 
the foundations of modern copyright; a rapid growth in 
the publication, circulation and reading of periodicals; 
the promotion of niche marketing; alterations to 
distribution networks; and the emergence of the 
publisher as a central figure in the book trade.	

Contents and contributors include: 

Introduction;

Part 1 The Physical Book, or Matters Material:  
Continental paper wrappers and publishers’ bindings in the eighteenth century,  
	 Giles Barber  
Notes on eighteenth-century British paper,  
	 Philip Gaskell  
The rococo eighteenth century,  
	 John Harthan  
Quotation marks, national compositorial habits and false imprints,  
	 C.J. Mitchell  
The memorandum book of James Coghlan: the stock of an eighteenth-century 
printer and binder,  
	 Howard M. Nixon. 

Part II Matters Authorial:  
French women in print, 1750–1800: an essay in historical bibliography,  
	 Carla Hesse  
Printing for the author: from the Bowyer printing ledgers, 1710–1775,  
	 Keith Maslen  
Rewriting the role of the writer: on the eighteenth century as the age of the author,  
	 John A. McCarthy. 

Part III Trade Matters: Practices and Practitioners:  
The Stationers’ Company in the eighteenth century,  
	 Cyprian Blagden  
The publishers and the pirates: British copyright law in theory and practice, 
1710–1775,  
	 John Feather  
Patronage across frontiers: subscription publishing in French in Enlightenment 
Europe,  
	 Wallace Kirsop  
The antiquarian trade in Britain 1695–1830: the use of auction and booksellers’ 
catalogues,  
	 Richard Landon  
The history of the book and publishing in eighteenth-century Italy,  
	 Renato Pasta  
Investing in books: the supremacy of the booksellers,  
	 James Raven  
London trade publishers, 1675–1750,  
	 Michael Treadwell. 

Part IV Periodicals and Newpapers, or Matters Serial:  
The periodical press in eighteenth-century English and French society:  
a cross-cultural approach,  
	 Stephen Botein, Jack R. Censer and Harriet Ritvo  
Constructing the frameworks of desire: how newspapers sold books in the 
seventeenth and eighteenth centuries,  
	 Christine Ferdinand  
Review journals and the reading public,  
	 Antonia Forster  
Locating the serial: some ideas about the position of the serial in relation to the 
eighteenth-century print culture,  
	 Michael Harris. 

Part V Reading and Related Matters:  
Literacy and schoolbooks,  
	 Ross W. Beales and E. Jennifer Monaghan 
Libraries and their users,  
	 Ross W. Beales and James N. Green  
The printed word,  
	 Joost Kloek and Wijnand Mijnhardt  
The state of libraries in eighteenth-century Europe: Adalbert Blumenschein’s 
‘Beschreibung Verscheidener Bibliotheken in Europa’,  
	 Thomas D. Walker  
Publication and the public sphere,  
	 Michael Warner  
Was there a reading revolution at the end of the eighteenth century?,  
	 Reinhard Wittmann.  
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Volume IV  
The History of the Book in the West: 
1800–1914	
Edited by Stephen Colclough, Bangor University, UK 
and Alexis Weedon, University of Bedfordshire, UK

This collection of published papers on the development 
of the publishing cycle from author to reader includes 
work by leading scholars on the history of the book in 
the nineteenth century, from a variety of disciplinary 
traditions: bibliography, typography, literary studies, 
library studies and the history of science. The 
introduction provides an overview of both the historical 
context and recent work on the subject.	

Contents and contributors include: 

Introduction;

Part I National Publishing Structures:  
The rise of a national book trade system in the United States, 1865–1916,  
	 Michael Winship  
The publishing industry and printed output in nineteenth-century France,  
	 Frédéric Barbier  
The literature of the Lubok,  
	 Jeffrey Brooks  
La presse est libre…1815–1880,  
	 Anthony Smith. 

Part II International Trade:  
International copyright: four interconnected histories,  
	 Catherine Seville  
The Chase Act and Anglo-American literary relations,  
	 James L.W. West III  
Evolutionism and commercial enterprise in science: the international scientific series 
1871–1910,  
	 Roy M. MacLeod  
Depression and innovation in the British and American book trade 1819–1939,  
	 James J. Barnes. 

Part III Publishing Practices:  
Two centuries of printing: book production history diagrams,  
	 Michael Twyman  
The annual pattern of publication 1800–1919,  
	 Simon Eliot  
Printing,  
	 Allan C. Dooley  
The professional author,  
	 Robert L. Patten  
John Murray’s family library and the cheapening of books in the early nineteenth-
century Britain,  
	 Scott Bennett  
The printing, proof-reading and publishing of Thackeray’s Vanity Fair: the first edition, 	
	 Peter L. Shillingsburg. 

Part IV Distribution:  
Marketing speculation,  
	 James A. Secord  
The press and the book trade,  
	 Jack Simmons  
Book distribution and American culture: a 150-year perspective,  
	 Ronald J. Zboray. 

Part V Reading:  
The pursuit of books,  
	 David Vincent  
‘An association of kindred spirits’: black readers and their reading rooms,  
	 Elizabeth McHenry  
Women, men and the reading of Vanity Fair,  
	 Kate Flint  
Crusoe’s books: the Scottish emigrant reader in the nineteenth century,  
	 Bill Bell.  
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Volume V	  
The History of the Book in the West: 1914–2000	
Edited by Alexis Weedon,  
University of Bedfordshire, UK

This collection brings together published papers on 
key themes which book historians have identified as 
of particular significance in the history of twentieth-
century publishing, such as the internationalisation 
of publishing businesses and the book in a 
multimedia marketplace. These reprinted essays 
feature comparative perspectives and insightful and 
innovatively presented scholarship from leading 
scholars in the field.

Contents and contributors include:  
Introduction 

Part I Issues of Cultural Impact:  
The subtle inequalities of copyright,  
	 Philip G. Altbach  
Publishing worlds: sectors within the industry,  
	 Lewis A. Coser  
The cultural meaning of concentration in publishing,  
	 Elizabeth Long  
From art to corporation: Harry N. Abrams, Inc., and the cultural effects of merger, 	
	 Linda E. Connors, Sara Lynn Henry and Jonathan W. Reader  
The impact of television on the audience for national newspapers 1945–68,  
	 James Curran. 

Part II Literary Property:  
Geneva v. Saint Petersburg: two concepts of literary property and material lives of 
books in Under Western Eyes,  
	 Shafquat Towheed  
Building a career: Joseph Conrad and Pinker,  
	 Mary Ann Gillies  
‘Trust me. I’m an agent’: the ever changing balance between author, agent and 
publisher,  
	 Eric de Bellaigue  
Inventing F. David: author(ing) translation,  
	 Eva Hemmungs Wirtén. 

Please quote order reference: S1CYJ

Part III War, Censorship and Post-Colonialism:  
The impact of war: British publishers and French publications 1940–1944,  
	 Valerie Holman  
Censors and their readers: selling, silencing and reading Czech books,  
	 Jiřina Šmejkalová  
The politics of postcolonial publishing: Oxford University Press’s Three Crowns 
series 1962–1976,  
	 Caroline Davis  
Prizing otherness: a short history of the Booker,  
	 Graham Huggan. 

Part IV Marketing and Reading:  
Marx, Jane Eyre, Tarzan: miners’ libraries in South Wales 1923–52,  
	 Jonathan Rose  
Books and reading in the age of mass production: the Book of the Month Club, 		
	 Janice Radway  
Maintaining highbrow standards: B.W. Huebsch opens the door to modern 
literature, 		   
	 Catherine Turner  
Crossovers,  
	 Claire Squires. 

Part V Bookselling and Design:  
Designing the bookstore for the standardized consumer,  
	 Laura J. Miller  
Designing John Hersey’s The Wall: W.A. Dwiggins, George Salter and the challenges 
of American Holocaust memory,  
	 Robert Franciosi  
Packaging the world’s best books,  
	 Jay Satterfield. 

Part VI The Digital Book:  
We are already beyond the book,  
	 George P. Landow 
Where is the value in publishing? The internet and the publishing value chain, 		
	 Angus Phillips  
Books as media: the adaptation industry,  
	 Simone Murray  
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